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PURPOSE

The purpose of this study is to explore how international students
negotiate and transition from high school to college and how social
media shapes this process. This research investigates how students
use social media to assimilate into new cultural contexts, and to
convey their sense of identity. It further examines how social media
Impacts belonging and cultural understanding—acting both as a
bridge for connection and a potential barrier to

Integration. Ultimately, this study seeks to understand the role of

Q. KEY FINDINGS

» Social media are widely used to maintain relationships and stay
connected across distance

» Students rely on social media to access campus information and
resources

» Social media help students understand cultural norms in the host
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The ANOVA results indicated that none of the variables showed
statistically significant differences across the time-use groups. One
possible explanation is that social media serve multiple functions for
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Connection (social interaction + reliance): ;

Using social media to communicate and maintain relationships with

LIMITATIONS

 Small sample size (N = 33)
* Survey-based data limits depth of understanding
* Limited measurement of frequency and context of social media use

others.

Campus Resources:
Using social media to access campus information, events, and -
support services.
Cultural Norms:
Using social media to understand social behaviors and cultural ]
expectations.

Positive of Social Media:

Positive attitudes toward social media as helpful and beneficial.
Negative of Social Media:

Negative attitudes toward social media as stressful or overwhelming
Entertainment:
Using social media for relaxation, enjoyment, and leisure activities.
|dentity Negotiation:

Adjusting and expressing one’s identity in different social and
ultural contexts.

FUTURE RESEARCH

» Explore specific types of social media use in greater depth

» Use qualitative methods (e.g., interviews)

 Compare international and domestic student experiences

« Examine long-term adaptation beyond the first-year transition




